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Cic yéu to anh huwéng dén mirc d twong tac trén TikTok:
Nghién ctru vé cac thuwong hiéu dién thoai thong minh toan cau tai Viét Nam

Nguyén Lé Quéc Ca, Pham Thi Minh Ly, Trin Cong Dirc*
Truong Pai hoc Ton Diic Théng, Viét Nam

TU KHOA TOM TAT

TikTok, SME, Mang x4 hoi TikTok hién da tré thanh nén tang tiép thi quan trong véi cac thuong hiéu toan
ngdn ngtr, cau tai Viét Nam. Muc tiéu thuc hién nghién ctru 1a phan tich nhimg yéu t6 tic dong dén muc
dic diém noi dung, do tuong tac trén mang xa hoi (Social Media Engagement - SME). Day 1a mot trong nhiing
thong tin phi ngdn ngt, nghién ctru dau tién tai Viét Nam két hop kiém tra tac dong ctia ngdn ngit, cung cip goi y dé cac

thuwong hiéu xac dinh nhiing yéu t6 nén dugc dwa vao video dé thu hiat SME. Nghién ctru phan
tich bo dir liéu gdm 584 quan sat thu thap tir kénh TikTok ctia nhiing thuong dién thoai thong
minh toan cau tai Viét Nam (tir thang 06/2023 - 05/2024). Két qua chi ra ndi dung thong tin tao
ra SME cao hon ndi dung cam xtc, cao nhéat 13 binh luan (B = 2,641, IRR = 8,850), trong khi
ngon ngit chuyén ma (két hop tiéng Viét va tiéng Anh) gy tac dong tiéu cuc. Ngoai ra, thong
tin phi ngdn ngir ciing tac dong tich cuc dén SME, nhung déu khong diéu tiét mbi quan hé giita

dién thoai thong minh.

ndi dung va SME.

1. Giéi thiéu

TikTok hi¢n dang la mét trong nhiing nén tang
mang xa hoi hang dau hién nay khi s¢ hitu hon 1,5 ty
nguoi ding toan cau (Business of Apps, 2024) va la
mang x4 hoi c6 doanh thu toan cau cao nhit (Sensor
Tower, Q1/2024) vé6i 1,2 ty USD. Nhleu doanh nghi¢p
toan cau di thyc hién chién luoc tiép thi trén mang
xa hoi (Social Media Marketing - SMM) trén TikTok,
dién hinh nhu Netflix (ting luot xem ndi dung 1én 18%
trong nhém nguoi dung tu 18-24 tu01) Nike (tang
truong 25% luong truy cap website, gitp doanh thu
truc tuyen tang 12%).

Von la mot thi truong méi ndi, s¢ hiru toc do tang
truong kinh té cao (6- 7%/nam) Viét Nam thu hut rat
nhiéu thucmg hiéu toan cau (World Bank, 2024), dac
bi¢t la cac thuong hi¢u dién thoai thong minh. Viét
Nam ddng thoi 1a mot thi truong mang xa hoi soi dong
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v6i hon 72 triéu nguoi dung, chiém 73,7% dan sd, thé
nén mang xa hoi TikTok nhanh chong tr¢ thanh mot
cong cu truyen thong quan trong cua céc thuong hiéu
toan cau va thach thie dit ra v6i ho 1a cin dua nhing
yéu t ndo vao video dé thu hut twong tac trén mang xa
hdi (Social Media Engagement — SME) tir khach hang.
SME dugc dinh nghia la nhfmg hanh vi cua khach
hang trén mang x4 hi, vugt ngoai cac giao dich mua
sam, va xuat phat tir cac dong co thuc day, anh huong
tryc tiép dén gia tri tron doi, nhén thac thuong hiu,
hoat dong truyén miéng cung nhu y dinh mua hang
cua khach hang (Meire & cong sy, 2019). Do do, cac
doanh nghié€p can toi uvu chién lugc tiép thi ndi dung s6
dé nang cao hi¢u qua SME.

Viéc trién khai SMM hi¢u qua doi hoi sy didu
chinh linh hoat theo hanh vi va vin hoa cua nguoi tiéu
ding & timg qudc gia, vi thanh cong ¢ mot thi trudng
khong dam béao thanh cong ¢ thi truong khac (Wahid &
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Gunarto, 2022), dac biét tai cac thi trudng mai n6i nhu
Viét Nam. Trong khi do, nhiing cong bb trude day gan
nhu chua xem xét dén tac dong cua ngdn nglr doi voi
SME, dic biét trén cac nén tang nhu TikTok. Krishna
va Ahluwalia (2008) chi ra rang ngon ngilt nude ngoai,
ngon ngir me dé hay chuyen ma c6 thé anh huong dén
nhan dién, muc do yeu thich thuong hi¢u va ni€m tin
thuong hi€u. Vi Vay, can ¢6 cac nghién clru klem tra tac
dong cua yeu t6 ngon ngir dén SME trong bdi canh nén
tang s6, dé doanh nghiép co thé téi wu hoa hidu qua bai
dang dé nang cao mirc do twong tac cuia khach hang (Li
& cong su, 2021).

Nghién clru nay nham giai dap cac cau hoi quan
trong lién quan dén tac dong cua dic dlern ndi dung,
ngon nglt va thong tin phi ngoén ngir dén SME trén tai
khoan TikTok cua thuong hi€u dién thoai thong minh
toan cu hoat dong tai thi truong Viét Nam, dong thoi
xem xét tac dong diéu ti€t cua cac yéu ngén ngu va
thong tin phi ngon ngit diéu 1én mdi quan hé giira dic
diém noi dung va SME. Téc gia st dung phuong phap
wée luong hoi quy véi bo dir liéu gdbm 584 quan sat
thu thép tor kénh Tiktok cua 05 thuong hiéu dién thoai
thong minh Samsung, Vivo, Oppo va Realme trong
thoi gian tir ngay 01/06/2023 dén ngay 30/06/2024.

2. M6 hinh Iy thuyét — Phwong phap nghién ctru
2.1. Co sé' Iy thuyét
2.1.1. Ly thuyét vé su trao doi (Theory of Exchange)

Ly thuyét vé su trao d01 (TE) cho rang dic dlern
cua cc bén tham gia, céc d01 tuong dugc trao doi, va
b01 canh dlen ra trao d6i c6 thé anh huong doc 1ap hodc
dong thoi dén két qua cua trao doi (Bagozzi, 1978).
Trong bdi canh SMM, két qua trao doi chinh la sy
tuong tac trén mang xa hoi (SME), cac bén tham gia
12 nguoi ti€u dung va doanh nghlep (Li & cong su,
2021) Doi tuong duge trao doi 1a ndi dung thong tin
va cam xuc; Bdi canh dién ra trao ddi dugc khai niém
hoa dudi dang cic bién ngit canh ngdn ngit va thong
tin phi ngoén ngt.

2.1.2. Ly thuyét sir dung va hai long (Uses and
Gratifications Theory)

Ly thuyét str dung va hai long (UGT) giai thich Iy
do ngudi dung st dung cac phuong tién tluyen thong
dé thoa man nhu cau cta ban than (Cheung & cong sy,
2011). Trong nglr canh cua nghlen ctru nay, ly thuyet
UGT va TE b sung cho nhau vi UGT chi kiém tra moi
quan hé tryc tiép gitra noi dung va SME nén khi ket
hop cung véi TE, tac g1a tan dung céu tric ba yeu t6
dé xem xét ca tac dong cuaca blen ngu canh ngdn ngjr
va thong tin phi ngén ngtr, c6 thé gy tac dong lén két
quéa cua trao doi khi thyc hién chién luoc SMM trén
TikTok.
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2.2. Hinh thanh gid thuyét
2.2.1. Méi tiwong quan giita déc diém néi dung va SME

Nghién ctru tép trung vao hai phan loai ndi dung la
nodi dung thong tin (informational content) va ndi dung
cam xuc (emot10nal content) (Meire & cong su, 2019).
D6i voi san pham c6 mirc dd tham g1a cao nhu dién
thoai thong minh, nguoi tiéu dung mudn ché nhung rui
ro chi phi, nang luong, thoi gian va thdm chi ca danh
tiéng (Cheung & cong su, 2020) s& tim kiém thong tin
that k¥ luorng trude khi dua ra quyet dinh mua. Theo
do, tac gia da cai tién ly thuyet UGT trong bdi canh
SMM bang cach tap trung vao nhom khéach hang co
muc d6 tham gia cao v6i dong lyc la tim kiém thong tin
chuyen sau nham giam thiéu rui ro khi mua san pham.
Vi vay, ndi dung thong tin tao ra tac dong tich cuc 1én
SME (Wahid & Gunarto, 2022), trong khi ndi dung
cam xuc khong co tac dong dang ké dén SME (Cheung
& cong sy, 2020). Tur 1ap luén trén, tac gia hinh thanh
cac gia thuyét sau:

Hla: Noi dung thong tin tao ra tac dong tich cuc
ding ké lén SME.

HIib: Noi dung thong tin tac dong dén SME cao
hon ngi dung cam xuc.

2.2.2. Méi twong quan giita ngén ngit va SME

Trong nghién ctu nay, “ngén ngit” deé cap dén
ngdn nglr nudc ngoai (tleng Anh), tiéng Viét, va ngén
ngit chuyén ma (két hop gitra tleng Anh va tiéng Viéy).
Theo ly thuyét TE, viéc tao ra cac két qua trao ddi tich
cuc, doi hoi sy hd tro cua céac bién ngir canh — tirc b01
canh dién ra trao ddi (Bagozzi, 1978), trong d6 c6 yeu
t6 ngdn ngit. Nghién ctru thuc nghiém tai Han Qudc
chung minh tén thuong hiéu bang tiéng Anh gitp tang
cuong kha nang goi nhd, nhan blet (Ahn va La Ferle,
2008). Tuong tu nhu Han Quéc, Viét Nam ciing 1a
quoc gia khong st dung t1eng Anh nhu ngon ngit chinh
nén khi cac thuong hiéu nén chia s¢ cac video bang
tleng Anh hoac bang ngoén ngu chuyén ma ciing c6 thé
nhén manh tinh chat toan cau, thu hit SME hon. Tir lap
luén trén, tac gia hinh thanh gia thuyet sau:

H?2: Cac bai dang trén mang xa hoi bang tiéng Anh
va ngon ngw chuyen md tqo ra tac dong tich cuc dang ké
lén SME va thiic ddy SME cao hon so hon vai tieng Viét.

Tuy nghlen nghién ctu vé UGT xac nhén ring
nhimg nguoi voi dong co chinh la tim kiém thong tin
thyc hién hanh vi tim kiém va str dung thong tin dé biét
va hleu (Rubin, 1983) nén mot ngdn ngir thong dung
nhu tiéng Viét s& gitp cac qua trinh truyén dat ngh1a den
duoc thuén lgi. Trai lai, ngon ngu nude ngoa1 va ngoén
ngit chuyén ma khong hi¢u qua trong viéc truyen tai
nghia den nhung lai giip ting cudng nhén dign va gh1
nh¢ thuong hiéu (Ahn & La Ferle, 2008), ddng thoi co
n101 quan hé chat ch€ v6i nhan thire va tac dong tich cuc
dén cam xtic nén co thé khuéch dai strc hip din trong
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cam xic gan lién v6i noi dung cam xuc. Tu nhiing 1ap
luén trén, tac gia hinh thanh cac gla thuyet sau:

H3a: Ngon ngit nudc ngodi va ngon ngi chuyen
mad co tac dong diéu tiét tiéu cwc va dang ké 1én moi
quan hé giita noi dung thong tin va SME.

H3b: Ngon ngit nudc ngodi va ngon ngir chuyen
md tqo ra tac dong diéu tiét tich cye dang ké lén moi
quan hé giita ngi dung cam xuc va SME.

2.2.3. Moi twong quan giita thong tin phi ngon ngit va
SME

Tuy rang theo 1y thuyét TE, bién ngit canh dai dién
cho bbi canh dlen ra trao doi nhu thong tin phi ngén
ngit ciing c6 thé co tac dong dén SME, nhung khi dat
dudi lang kinh cua ly thuyet UGT, khéch hang ¢6 muc
d6 tham gia cao von c6 dong co 1a tim kiém thong tin
mot cach than trong dé dua ra quyet dinh mua c6 thé
tho o voi thong tin phi ngén ngu cOi m& hon voi thong
tin dau vao dang van ban, vi chung ¢6 thé cung cap
thong tin toan dién (Cheung & cong su, 2020).

H4: Néu mirc @6 tham gia cua nguoi tiéu dung cao
va ho thich cac bai dang bang van bdan hon nhitng bai
viét nhiéu thong tin phi ngon ngit thi thong tin phi ngon
ngit khong co tac dong dang ké dén SME.

Nhu 1ap luén & phan trude (phu hop ly thuyét
UGT) nguoi tiéu dung c6 mic d tham gia cao thich
ndi dung véan ban hon cac dinh dang da phuong tién thi
viéc dua cac yeu t phi ngon ngit khong co6 tac dong
diéu tiét dang ke nao lén moi tuong quan gitra noi dung
va SME - tire két qua cua cudc trao ddi theo 1y thuyet
TE (Wahid & Gunarto, 2022) Tuong tu khi xét vé vai
tro diéu tiét mdi quan hé giita ndi dung cam xuc va
SME, v6i nguoi dung c6 mirc d twong tac cao khong
quan tam dén nodi dung dang nay nén su hién dién cta
cac thong tin phi ngén ngl cling khong co tac dong
nao dang ké. Tir lap luan trén, tac gia hinh thanh cac
gia thuy€t sau:

HS5: Néu mirc @6 tham gia cua nguoi tiéu dung cao
va ho thich cac bai dang bang van bdan hon nhitng bai
dang giau thong tin phi ngon ngu"

(a) thong tin phi ngon nth khong co tac dung diéu
tiét doi véi moi quan hé giita noi dung thong tin va SME.

(b) théng tin phi ngén ngzZ" khong co tac dung diéu
tiét doi véi moi quan h¢ giita ngi dung cam xuc va SME.

Tac gia quyét dinh dya vao mo hinh cua Wahid
va cong sy (2023) lam nén tang dé phat trién cho bai
nghién ctru nay va dugc trinh bay trong Hinh 1.

2.3. Dir liéu nghién ciru

Tac gia tién hanh ma hoa cac yéu tb cta dic diém
ndi dung, ngdn ngfr va thong tin phi ngon ngilt dua trén
huéng dan tir cdc nghién clru truge cua Wahid va cong
su (2023) thanh 10 dac diém noi dung, 03 ciu trc
ngoén nglr va 07 loai thong tin ph1 ngoén ngu dugc thé
hién trong Béng 1. Cac yéu t6 neng biét cua cac dac
diém ndi dung va thong tin phi ngdén ngtr doc 1ap nhau
va khong loai trir 13n nhau.

Nghié€n ctru cua cac gia nham muc dich chinh la
diéu tra xem nhung dic diém noi dung va thong tin
phi ngén ngir ¢6 hién dién (dugc ma hoa la 1) hay
khong (duoc ma hoa 1a 0), bo qua thoi lugng xuét hién.
Vé ngdn ngit, cac yeu to nay loai trur lan nhau. Nam
thuong hiéu chi co the st dung mot yéu t6 ngon ngu
trong mot bai dang: tiéng Anh, tleng Viét hodc ngoén
ngit chuyén ma (vi du: khi ndi dung bang tiéng Anh thi
mi hoa 1a tiéng Anh = 1, tiéng Viét Nam = 0 va ngon
ngit chuyén ma = 0).

Tiéu chi dua vao la tai khoan Tik Tok cua cac thuong
hi€u dién thoai thong minh toan cau nay phai (1) duoc
xé4c minh (c6 diu tich mau xanh), (2) dugc ban dia hoa
(cac kénh TikTok niy c6 muc tiéu cy thé dén ngu0’1
ti€u dung Viét Nam thong qua ndi dung va tén mién
cua tai khoan) va (3) hoat dong nham tiép thi cac san
pham dién thoai thong minh. Cac thuong hiéu ndi tiéng
nhu Apple va Huawei bi loai bo vi vi pham tiéu chi (2),
khong hudng dén mot thi truong muc ti€u cu thé nhu
Viét Nam. Mau cudi cing bao gom 05 thuong hiéu:
Vivo (@vivovietnam), Oppo (@oppovietnam), Xiaomi
(@xiaomi.vietnam), Realme (@realme vietnam) va
Samsung (@samsungvietnam), dai dién cho céc nha
san xuat dién thoai thong minh hang dau tai thi truong
Viét Nam, chiém thi phan 16n va c¢6 chién lugc tiép thi
tich cuc trén TikTok (Statista, 2023)

Dit liéu cua nghién ctru gom 584 quan sat, dat tiéu

Béc diém khach hang cla
céc thirong hidu toan cdu cd
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chuan nghién ctru khoa hoc dé phan tich hdi quy da
bién dat tiéu chuan phd bién trong nghién ctru khoa hoc
(power = 0,8; alpha = 0,5) c6 kich thudce mau toi th1eu
la 50+ 8 xk (so blen ddc lap) quan sat. Theo do 56
lugng quan sat t6i thiéu can thiét cho m01 bién doc lap
14 51. Cac bién doc lap thoa thoa dleu kién nay va duoc
dua vao mo hinh bao gdm 10 bién: Review (n = 56),
Photo.slideshow (n = 84), Humor (n = 122), Animation
(n = 97), Music (n = 511), Sound (n = 382), Code.
switched (n = 104), Hashtag (n = 575) va Influencer
(n=132) va sO lugng quan sat ctia mo hinh can co toi
thiéu can c6 50 + 8 x 10 = 130 quan sat.

2.4. M6 hinh nghién cuu

Tac gia xay dung mé hinh nghién ctru dua trén co
s¢ truge do trong nghién ctru cua Wahid va cong sy
(2023), voi 03 bien phu thu¢c (Like, Share, Comment)
thanh tung mo hinh riéng biét (Hlnh 1). Cac bién doc
1ap duge dua vao mo hinh bao gom cac bién don va cac
bién dicu tiét, cu thé nhu sau:

vii = cexp ( Y-, B0 + PreviewiX1; + Pphotoslideshow; X2j + BhumorX3; + PlanguageiX4; +
Previewj>PlanguageX5j + PphotoslideshowjX 6+ BlanguageiX5; + Phumorj=planguage; X7+
PanimationX8; + PmusiciX9; + Bsound;jX10; + Previews *fanimation;X11; +
Previewj* Pmusic;X12; + Preview; < PsoundX13; +
Pphotoslideshow; > PanimationX14; + Pphotoslideshow;j<pmusic{X15; +
Bphotoslideshow;*Psound;X16; + fhumor; = fanimation;X17; + phumor; = fmusic;X18; +
Phumorj*psoundX19; + PhashtagiX20; + PinfluencerjX21;)
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Trong do6:

Y1 voi i = 1-3 lan luot 1a sd luot Like, Share,
Comment trén mdi video clia thuorng hiéu j; cac bién
Like, Share, Comment dugc mo6 hinh hoa mot cach
riéng biét.

3. Két qua va thao luin
3.1. Kiém dinh sw phii hop ciia mé hinh

Gia tri VIF l6n nhat cua bién doc lap 1a 1,191 (du0'1
2,5), cho thay mo hinh khong xay ra hién tugng da cong
tuyen H¢ s0 Theta trong mo hinh hoi quy nhi thirc &m
ctia ca 03 bién phu thudc Like, Share, Comment déu nho
hon 01 (lan Iugt 120, 534;0,461; 0,422) v6i do léch chuén
thap (dudi 0.05), cho thay dir liéu nghién clru nay xay ra
hién tugng phén tin quan muc, vi pham gia dinh hoi quy
Poisson. Ngoai ra, sy khac biét 16n trong ty s0 kha di gitra
mb hinh hoi quy Poisson va hdi quy nhi thirc Am thé hién
1o trén ca ba bién phu thudc Like, Share va Comment,
(lan luot 12 4.617.198; 109.017 va 63.053). Bén canh do,
chi s6 AIC (Akaike Information Criterion) cta cac bién
Like, Share, Comment trong mo hinh hoi quy nhi thie
am lan lugt 1a 10.524,0; 5.964.5; 5.211,1 thap hon so véi
mb hinh hoi quy Poisson v6i gia tri lan hro‘t 124.623.117;
112.582; 66.195. Dleu ndy chimg t6 mo hinh hdi quy
nhi thirc 4m da khéc phuc hi¢n tuong phan tan qua mirc
(overdispersion) ciia hdi quy Poisson va 14 Iyra chon lam
phu hop hon trong mé hinh nghién ctru nay.

Biang 1. Két qué phén tich mé hinh héi quy nhi thirc Am

Model 1: Like

Model 2: Share Model 3: Comment

Bién
B SE B SE § SE

No6i dung thong tin
Review 1,310 * 0,025 1,351 * 0,032 2,641 ok 0,000
Noi dung cam xtic
Photo.slideshow -2,087 * 0,008 -2,164 * 0,012 -2,585 ok 0,005
Humor -0,017 0,971 -0,654 0,212 0,324 0,556
Ngon ngir
Code.switched -0,609 * 0,002 -0,427 * 0,039  -0,891 ok 0,000
Vietnamese (bién co s6) - - - - - -
Diéu tiét (N6i dung thong tin x Ngon ngir)
Review x Code.switched 0,584 0,231 0,375 0,477 0978 0,077
Diéu tiét (N6i dung cam xiic x Ngon ngi)
Photo.slideshow x Code.switched -0,408 0,350 -0,626 0,187 -0,706 0,165
Humor x Code.switched 0,866 K 0,015 0,870 * 0,024 0,493 0,226
Thong tin phi ngén ngl
Animation 0,603 *E 0,001 0413 ok 0,040 0,077 0,715
Music 1,343 *E 0,000 1,340 ok 0,000 1,197 ok 0,000
Sound 0,275 0,060 0,376 * 0,017 0,170 0,306
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Bién Model 1: Like Model 2: Share Model 3: Comment
B SE B SE § SE

Didu tiét (N6i dung thong tin x Thong tin phi ngon ngir)

Review x Animation 0,117 0,852 0,253 0,709  -0,048 0,947
Review x Music -1,629 ** 0,000 -1,425 *k 0,003 -2,246 ok 0,000
Review x Sound -0,730 0,152 -0,860 0,119  -1,371 * 0,017
Didu tiét (N6i dung cam xiic x Thong tin phi ngén ngit)

Photo.slideshow x Animation 0,022 0,959  -0,075 0,870  -0,011 0,982
Photo.slideshow x Music 1,708 0,022 1,125 0,172 1,074 0,216
Photo.slideshow x Sound 0,067 0,846 0,503 0,182 0,986 * 0,013
Humor x Animation -0,606 0,137  -0,409 0,354  -0,470 0,312
Humor x Music -1,300 *E 0,001  -0,798 0,061  -1,151 *E 0,010
Humor x Sound 1,139 ok 0,002 1,085 ok 0,006 0,303 0,462
Bién kiém sodt

Hashtag -0,288 0,538  -0,741 0,142 0,641 0,229
Influencer 0,779 ok 0,000 0,402 * 0,013 0,680 o 0,000
Hé s6 chan 7,005 ok 0,000 3,736 *K 0,000 2,090 ok 0,000

Ghi chu: (*), (**) twong trng voi murc y nghia 5% va 1%.

3.2. Phén tich hoi quy nhi thirc ém

Tac gia di mo hinh hod cic bién phu thudc Like,
Share, Comment thanh tirng m6 hinh hoi quy nhi thire
am riéng bigt. Két qua phan tich hoi quy nhi thtrc am
dugc tong hop trong Bang 1. Tac g1a cling thyc hi¢n
phan tich h01 quy Poisson vdi sai 0 chuan diéu chinh
(robust SE dé khic phuc hién tuong qua phan tan qua
muc (overdlspersmn) va kiém tra do bén cua két qua,
duoc trinh bay chi tiet trong Bang 1.

3.3. Kiém dinh gia thuyét
3.3.1. Tac dong cua dac diém noi dung

D6i voindi dung thong tin, bién Danh gia (Review)
c6 tac dong tich cuc 1én 03 bién phuy thudc Like, Share,
Comment (IRR = 8,850; 95% CI [2,156; 36,328]) tai
mirc ¥ nghia lan luot 1a 5%, 5% va 1%. Theo dé, noi
dung thong tin tao ra tac dong tich cuc dang ké lén
SME trén TikTok. phu hop voi ly thuyet su dung va hai
long (UGT), khi ngudi tiéu dung ¢6 dong co tim klern
thong tin dé ra quyét dinh mua - dic biét 1a san pharn
c6 rui ro cao nhu dién thoai, ho sé thich tuong tac véi
ndi dung thong tin (Cheung & cong su, 2020). Vi vay,
tac gia chap nhén gia thuyet Hla.

D6i voi ndi dung cam xtc, Trinh chiéu anh (Photo.
slideshow) co tac dong tiéu cuc 1én ca 03 blen phu thugc
Like, Share, Comment tai mic y nghia lan luot 13 1%,
5%, 1%; trong khi blen Hai huée (Humor) khong gh1
nhan tac dong 1én bién Like, Share, Comment. Két qua
ngay tuong ty v6i cong bd Cheung va cong su (2020)
ghi nhan rang v6i nhom nguoi tiéu dung c6 muac do
tham gia cao thuong c6 xu hudng tho o véi ndi dung
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cam xuc do khong cung cap dung thong tin can thlet
theo mong mubn cta ho. Diéu nay tng ho gia thuyét
ban dau cua tac g1a ndi dung thong tin s€ tao ra SME
cao hon so vi ndi dung cam xtc, chap nhan gia thuyét
Hlb.

3.3.2. Tac dong cua ngon ngir

Két qua hoi quy cho thay blen Chuyen ngtr (Code.
switched) co tac dong tiéu cuc ddi voi ca 03 bién Like,
Share, Comment (IRR = 0,523; 95% CI {0,286, 0 959])
tai muc y ngh1a lan lugt 1a 1%, 5% va 1%. Dleu nay
khang dinh 1a viéc sir dung ngdn ngit co yeu t6 Tiéng
Anh (song ngit) gdy tac dong tiéu cyc dang ké 1én SME
trén TikTok. Két qua ngay trai nguoc so voi gid thuyet
ban dau cua tac gid, nhung lai c6 nét tuong dong voi
cong bd ciia Rubin (1983), nhin manh ring ngum tiéu
dung c6 xu hudng tiép nhan thong tin hidu qua hon
bang tiéng me dé — dac biét khi dong co chinh 1a tim
kiém thong tin, dan dén bac bo gia thuyét H2 ban dau
va dua ra két luén “Céc bai dang trén mang xa hoi biang
ngon ngit chuyén ma (co sur dung tieng Anh) gy anh
hudng tiéu cyc dang ké 1én SME va thiic ddy SME kém
hon so véi tiéng Viét.

Vé tac dong diéu tlet khong ghi nhan bt ky tac
dong diéu tiét dang ké nao ciia Chuyén ngu (Code.
switched) trong mdi twong quan giita Review va 03 bién
Like, Share, Comment; cling khong c6 tac dong dang
ké nao trong mdi trong quan giita Photo.slideshow va
03 bién Like, Share, Comment; chi gay tac dong tich
cuc 1én moi tuong quan giita Humor va 02 bién Like,
Share tai mirc y nghia 1% va 5%.Vi code.switched
khong gh1 nhan tac dong diéu tiét 1én mdi tvong quan
gitra ndi dung thong tin va SEM, chi tac dong 02 trong



tong 06 mbi tuong quan g1u’a thong tin cam xuc va
SME nén tac gia bac bo g1a thuyet H3a, H3b. Két qua
nay trai nguoc lai so véi cong bo cua Wahid va cong sy
(2023) tai Indonesia. Theo d6, tac g1a dua ra ket luan
moi: Ngon nglt nude ngoa1 va ngon ngit chuyen ma
khong co tac dang ké 1én mdi quan h¢ glua ndi dung Va
SME, du 1a ndi dung thong tin hay ndi dung cam xtic”

3.3.3. Thong tin phi ngon ngir

Ket qua chi ra thong tin phi ngdn ngir tic dong
dang ké dén SME. Cu thé, bién Hoat anh (Anlmatlon)
lai ghi nhén tdc dong tich cuc 1€n Like, Share tai mue ¥
nghia 1an luot 1a 1%; Bién Am nhac (Music) ghi nhan
tac dong tich cyc 1én ca 03 bién Like (IRR = 3,407;
95% CI [1,468; 7,908]), Share (IRR = 3,030; 95%
CI [1,058; 8,679]), Comment (IRR = 3,671; 95% CI
[1,685; 8,000]) tai mic y nghia 1%; Bién Am thanh
(Sound) ghi nhan tac dong tich cuc dang ké 1én cac
bién Share tai mac y nghia 5%. Theo do, c¢6 dén 06
trong tong 09 tac dong dat cua thong tin phi ng6é ngi
1én SME c¢6 y nghia thong ké; mot ket qua khac biét so
voi cong b ctia Wahid va cOng sy (2023) tai Indonesia.
Vi Vay, tac gia bac bo gia thuyet H4 va dua ra két luan
moi “Néu mirc do tham gia cua nguoi tiéu dung cao va
ho thich céc bai dang bang van ban hon thi thong tin
phi ngdn ngir van c6 tac dong dang ké dén SME.

Vé tac dong diéu tiét, Animation khong co tac
dong d1eu tiét; trong khi Music c6 tac dong ti€u cyc
dén mdi quan hé giita Review va ca 03 bién Like,
Share, Comment tai muc y nghia 1%; Sound co6 tac
dong tiéu cuc dén Comment tai muic y nghia 5%. Theo
d6, chi c6 04 trén tong s6 09 mbi quan h¢ d1eu tiét co
y ngh1a Tuong tw, Animation khong diéu tiét dang ké
moi quan h¢ gitta Humor, Photo.slideshow voi Like,
Share, Comment; nhung Music c6 tic dong ti€u cuc
gitta Humor va Like, Comment tai muc y nghia 1%;
Sound c6 tac dong tich cuc gitta Photo.slideshow va
Comment tai murc y nghia 5%; cting nhu gittra Humor
v6i Like, Share tai mure ¥ nghia 1%. Theo do, chi co
05 trong tong s6 18 mdi quan hé diéu tiét c6 y nghia;
Két qua phu hop v6i nghién ctru ciia Wahid va Gunarto
(2022); khi ho két luan rang ngoa1 bang chuyen anh
(carousel) trén Instagrarn cac yéu to ph1 ngdn ngu
khac hiém khi dong vai tro diéu tiet mdi quan hé giira
ndi dung va SME. Vi vay, gia thuyét H5a va H5b duge
chip nhan mot phan.

3.4. Pdnh gid va ban ludn vé két qud nghién ciru

Trude tién, két qua nghién ctru nay cho thay cac
ndi dung mang tinh thong tin c6 tac dong tich cyc dang
ké dén lugt SME khi gh1 nhén dong thoi cling tao ra
SME cao hon so v6i ndi dung cam xuc. Nghién ctru
nay gh1 nhan sy twong dong tai thi truong Viét Nam
so voi nghién ctru truge (Wahid & Gunarto, 2022) va
ciing phu hop véi gia thuyét UGT. Khi khach hang c6
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muc do twong tac cao voi video TikTok duogc dang tai
boi cac thuong hiéu dién thoai thong minh cé dong co
tim kiém thong tin dé t01 thiéu hoa rui ro trudc khi thuc
hién quyét dinh mua sim. Khi d6, cac ndi dung mang
tinh thong tin s€ dugc ua chudng hon, trong khi cac
ndi dung cam xuc s€ khong thu hut duge tuong tac tur
nguoi dung hodc tham chi gy tac dong tiéu cyc dén
SME.

Tht hai, tac g1a cung tim ra mot s6 khac biét
trong két qua cua cac cong b6 trudc day tai thi truong
Indonesia cua Wahid va cong su (2023) Cu thé, nghién
ctru chi ra ¢ thi truong Viét Nam, viéc két hop tiéng
Anh trong céc video TikTok gdy ra tic dong ti€u cuc
dang ké dén SME nhung khong 6 tac dong dicu tiét
moi quan hé gilra ndi dung va SME. Nguyen nhan
xuét phat tir sy khac biét trong van hoa va thoi quen
su dung mang xa hdi cua nguoi Viét Nam. Cy thé, co
dén 94% ngu(n dung TikTok danh thoi gian su dung
g dung v6i myc dich “giét thoi gian” hodc giai tri, va
chuong va uu tién xem nhimng video c6 chu dé gan giii
voi doi song thuong hodc mang van hoa dia phuong
bang tleng Viét (Truong & Kim, 2023). Vi vdy, nguorl
Viét cam thay khong thoai mai khi ti€p nhén céc ndi
dung bang tieng Anh. Bén canh do, theo bdo cdo Chi s0
vé trinh d6 Tiéng Anh (English proﬁc1ency index) cua
EF Education First (2024) Viét Nam x&p hang 63/116
qudc gla cao hon so voi Indonesia (hang 80/116), phan
anh rang nguoi Viét Nam c6 kha nang su dung tleng
Anh tot hon, dan dén viéc két hop tiéng Anh va tleng
Viét trong video khong gay can tro nguoi xem tlep
nhan thong tin, nhung dong thoi cling khong con tac
dyng néng cao nhén thirc hay khuéch dai anh huong
tich cyc dén cam xuc cua nguoi xem.

Thir ba, thém mot khac biét so voi cong bd trude
Wabhid va cong su (2023) chinh la tac dong tich cyc lén
SME cua cac yéu to phi ngon ngir dbi voi nguoi dung
TikTok tai Viét Nam. Nguyen nhan xuét phat tir viéc
ngum dung Viét Nam ¢6 xu huong yéu thich ndi dung
gidi tri ngan gon, bit mat, nén cic dic diém thong tin
phi ngon ngtr trong video, ddc bi€t la &m nhac gy su
chuy v, tao ra két ndi va tuong tac. Piéu nay tuong dong
voi cong bo cua Vi va Bang (2024), viéc thém vao
nhing yéu to nhu dm nhac, am thanh hay hoat anh s€
dé dang khién video tro nén thu hat va gitr chan nguoi
xem hon cung nhu thic day tao ra SME cao hon.

Cudi cung, khi xem xét tac dong cta thong tin phi
ngon ngit dén mdi twong quan giita ndi dung va SME,
nghién ctru cling khong gh1 nhan tac dong dleu tiét
dang ké cua thong tin ph1 ngoén ngir, g1up g6p phan xac
nhan lai cac cong bd cua Cheung va cong su (2020).
Nhiing ngu’oi c6 muc d¢ tham gia cao thuong cdi md
hon v6i ndi dung mang tinh thong tin dudi dang van
ban, khong dé tam hodc thdm chi tho o voi cac thong
tin phi ngdn ngir nén cac yéu to nhu hoat anh, am
thanh, am nhac khong co tac dong diéu tiét mdi twrong
quan glua ndi dung va SME, bat ké noi dung thong tin
hay ndi dung cam xuec.
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4. Két luan
4.1. Y nghia Iy thuyét

Nghién curu nay md rong tai liéu vé tiép thi noi
dung, phan tich tac dong cua ndi dung, ngbn ngir va
thong tin phi ngdn ngit dén SME trén TikTok, tap
trung vao thuong hi€u dién thoai tai Viét Nam — mot
thi truong mai noi.

Thir nht, nghién ctru khing dinh noi dung mang
tinh thong tin tao ra SME cao hon so v6i ndi dung cam
xUc, twong ty nhu nhitng cong bb trude d6 va cung cip
bang ching thyc nghiém tai Viét Nam.

Thu hai, nghién ctru gop, phan vao tlep thi toan cau
trén mang xa hoi, dac bi¢t vé vai tro ngoén ngli. Pay la
mot trong nhfrng nghién cliiu tién phong xem xét sau
anh huorng cua ngdn nglt dia phuong, ngdén nglr nude
ngoai va ngon ngit chuyén ma dén SME. Ket qua cho
thay, khac véi Indonesia, tai Viét Nam, tleng Anh ¢6
tac dong tiéu cuc dén SME, nhung khong d1eu tlet mdi
quan hé glua ndi dung va SME. Ng0a1 ra, yéu to phi
ngdn nglt giup video hap din hon va ting SME. Qua
do, nghién ctu nhan manh sy phue tap trong viée chon
ngon ngu va yéu to phi ngoén ngu cho thay mdi thi
truong can co chién lugc SMM riéng trén TikTok va
cac nén tang mang xa hoi khac.

4.2. Ham y quan tr§

Nghién cuu nay go1y cho thuong hi€u dién thoai
thong minh toan cau nhirng giai phap nham tdi uu hoa
ndi dung video trén TikTok dé cai thién murc do twong
tac. Két qua chiraba yeu t6 quan trong co tac dong dén
tuwong tac gorn dic diém noi dung, ngdn ngir va thong
tin phi ngén ngu

Thir nhat, noi dung thong tin c6 tac dong tich cuc
hon so v6i ndi dung cam xuc. Vi thé, cac thuong hi¢u
nén tap trung phat trién chudi video chia sé thong tin
hitu ich, dic bi€t 1a danh gia san pham trong cong vigc,
giai tri, hoc tap so voi d01 tha. Ngoa1 ra, diéu chinh ndi
dung video theo phan hoi s& giup dap ung dang nhu
cau cua nguoi dung, toi vu hi¢u qua tuong tac.

Thir hai, video hoan toan bang tieng Vi€t c6 mirc
do tuong tac cao hon so véi video két hop ca tiéng
Viét va tiéng Anh. Vi vay, cdc video Tiktok nén uu
tién tiéng Viét. Néu bét budc phai dung thuat ngl tleng
Anh, doanh nghlep nén dich hodc giai thich 16, vi du
ding “tan sb quét” thay vi “refresh rate”, dong thoi, két
hgp v&i xu hudng ngdn nglt cua gioi tré s€ gitp tang
két ndi voi khach hang, thu huat nhiéu SME hon.

Cubi cung, thong tin phi ngon ngu tuy khong tac
dong truc tlep dén moi quan hé glua ndi dung va tuong
tac nhung van giap thu SME nén céc thuong hi¢u ¢
thé st dung nhac nén soi dong, thém hi¢u tng am
thanh, st dung hoat anh chuyén canh dgc ddo dé tao
diém nhan, dong thoi dam bao nhat quan véi nhan dién
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thuong hiéu.

4.3. Gidi han cua nghién cwu va goi y nghién ciru
trong twong lai

Nghlen cuu nay c6 mot s0 han ché dang luu y ma
tac g1a muon chia s, nham gitp cac nghién ctru tiép
theo co6 thé tham khao va d& xuat nhiing cach cai thién.
Dau tién, nghién ctru nay chi dang ding lai ¢ viéc kiém
dinh sy hién dién ciia cac yéu t6 trong video. Ngoal ra,
nghién ctru chua phan tich su tuong tac gilta cac dac
diém ndi dung. Vi vy, cac nghién ctru trong tuong lai
co thé xem x¢€t thém thoi lugng xuét hién cta cac yeu
t6 nay, két hop phan tich twong tac gitra cac dac diém
noi dung dé danh gia tac dong ciia chung ddi véi SME.
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Factors Influencing Social Media Engagement on TikTok:
A Study of Global Smartphone Brands in Vietnam

Nguyen Le Quoc Ca, Pham Thi Minh Ly, Tran Cong Duc
Ton Duc Thang University, Vietnam

Abstract

This study aims to analyze the impact of content characteristics (including informational and emotional content),
language, and nonverbal information on social media engagement (SME), as measured by likes, shares, and comments.
The research findings provide recommendations to help brands determine which elements should be included into
videos to enhance SME. The dataset consists of 584 observations collected from the TikTok accounts of global
smartphone brands in Vietnam (Xiaomi, Samsung, Vivo, Oppo, and Realme) during the period from June 2023 to May
2024. The study indicates that informational content generates higher SME compared to emotional content, particularly
in terms of comments (= 2.641, IRR = 8.850, 95% CI [2.156, 36.328]). Additionally, code-switching (a combination
of Vietnamese and English) negatively affects SME, while non-verbal information has a positive impact on SME.
However, neither factor moderates the relationship between content characteristics and SME.

Keywords: TikTok, SME, language, content characteristics, non-verbal information, smartphone.
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